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19% Reduction in Homepage Bounce Rate 
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ASDA engages Maxymiser to manage onsite conversion rates, discovering content that is most effective 
at converting visitors based on their live interactions. An ongoing process of conversion management 
allows our client to make informed content choices and has established a process of continual 
improvement in website performance. 
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The ASDA homepage contains a large number of offers 
and calls to action. Multivariate testing was selected as 
the most effective means of scientifically measuring the 
impact of homepage offers, content and layout on visitor 
response. 

Multiple page layouts were designed, approved by ASDA 
and tested with live visitors. Response was measured in 
terms of bounce rate (exits from this page) and click 
throughs on individual offers and product areas. 

ASDA’s winning homepage, illustrated lower right, 
reduced bounce rate by 19%. Maxymiser also gave full 
visibility on the impact of the new layout on clicks to each 
individual area of the page. 

���
����	
���
·  By adopting the winning page, ASDA benefits 

from a 19% reduction in bounce rate , driving 
significantly more visitors deep into the site. 

·  ASDA can expect greater ROI on media 
spend and increased Google Quality Score . 

·  By testing homepage content with Maxymiser, 
ASDA was able to take effective action to 
improve site performance . 

Commenting on the results, Chris Dalrymple, Online 
Marketing Manager at ASDA concluded “We are 
continually looking to push site conversion performance 
harder and make visiting ASDA.com a better experience 
for customers. Maxymiser enables us to do this in a 
highly measurable way, making informed decisions on 
content based on live visitor response. Reducing our 
bounce rate 19% in this first test is a superb result.” 
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