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First Test Delivers a 4% Increase in Donations
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Maxymiser enables Cancer Research UK to increase online
performance by proactively managing conversion rates through :

ou can help to ensure that the number of peaple suniing cancer cortinues to grow by sstting
up a Direct Debit.

adapting site content based on response from live visitors. Our client
uses multivariate testing to discover the content proven to be most
effective at prompting donations.
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DONATIONS
Cancer Research UK drives traffic to its website where visitors can sign "™ =
up to become regular donors by monthly Direct Debit. Maxymiser was =
set the challenge of improving the conversion performance of this page — «sw E—
to drive more donations. i
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Multiple approaches to the copy and layout of the page were designed e musm —

and tested with live visitors whilst the success of each was monitored. ™= :

Changes tested included:
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- different styles and positioning of the text copy around the T e P
form i
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ive outside the UK, please leave the boxes blank and click

e locating the form in different areas of the page
e changes in layout and alternative form validation After:
mechanisms :
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At the conclusion of the test, the winning donations page had delivered .
4.11% more confirmed donations, accounting for a significant uplift in e = =
revenues from this source. The winner has the form located higher up
the page, more compelling text copy and improved form validation. _— -
RETURN ON INVESTMENT -
- By implementing the winning page, Cancer Research UK will —
benefit from 4% more donations by Direct Debit and a

significant ROl on Maxymiser’s work.
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= Cancer Research UK now benefits from higher ROI on -
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e Taking effective action to improve conversion rate onsite
enabled Cancer Research UK to significantly improve

online income from donations.

Commenting on the result, Clare Moore, Senior Online Marketing Manager at Cancer Research UK added
“Maxymiser has enabled us to use the online channel more efficiently, increasing donations by 4% through
making an informed decision on winning page layout based on live visitor response.”



