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21% Increase in Leads Generated�
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Primelocation.com is the UK's principal portal for leading estate agency firms, listing over 680,000 prime 
properties to rent or buy in the UK and overseas. Its monthly Prime Index is the leading authority on the 
UK prime residential market and provides a comprehensive summary of price changes and stock levels in 
the UK’s prime market.  

The marketing team at Primelocation.com engage Maxymiser to improve site performance, continually 
testing and improving web content based on the response of live visitors. As a significant investor in 
online media, they use optimisation to ensure that all traffic is effectively exploited onsite, minimising cost 
of acquisition and increasing return on investment. 
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The ultimate aim of the Primelocation.com site is to deliver 
highly qualified leads to estate agent partners by phone or 
email. The default map search function relied upon the visitor 
navigating by clicking on the map. It was decided that the 
effect of adding a search box to the map should be tested. 

Variations to the location of the search box were tested to 
discover the optimal positioning. Four layouts were tested with 
live site visitors whilst the success of each was measured 
based on the response of live visitors. 

The winning map layout has a search box to the left of the 
map, delivering a 21% uplift in email and phone leads 
generated compared to default. 
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·  Thanks to Maxymiser’s work, Primelocation.com 

now exploits inbound traffic more effectively, 
converting 21% more inbound visitors to leads . 

·  By proactively managing conversion rate with 
Maxymiser, Primelocation.com was able to take 
effective action to improve site performance.  

·  By improving site performance, Primelocation.com 
sees greater ROI from media spend . 
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Matthew Cohan, Head of Product Management at The Digital Property Group commented “This was one of 
our early tests with Maxymiser, which focused on an area of Primelocation.com that we suspected had a 
high potential for improvement.  The result is significantly more leads to our estate agent customers. The 
ability to rapidly test and measure changes allows us to improve the customer journey across the site 
much faster.” 
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