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Vacancy Searches Doubled with Maxymiser Content MVT�
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Top Appointments is one of the UK's leading digital publishers of recruitment web sites focused on IT and 
management consultancy. Maxymiser was enlisted to deliver a significant increase in ROI from 
acquisition spend by discovering content that would more effectively drive searches and subsequent 
vacancy applications. 
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The consultancyrolefinder.com homepage was 
identified as the start point for optimisation with the aim 
of driving more visitors deeper into the site through 
search and clickthrough actions.  

Elements varied across the tested pages included: 

·  the presentation of calls to action 

·  the layout of vacancy information 

·  the colour scheme used throughout the design 

The winning page (illustrated upper right) drove an 
11% increase in visitors clicking on a vacancy and a 
160% increase in visitors performing a search 
against the default page (illustrated lower right). 
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·  Subtle changes to content and layout more 

than doubled the number of vacancy 
searches  

·  Implementing the winning page delivered a 
significant increase in applications , 
reducing cost per acquisition and improving 
advertiser satisfaction 

·  Maxymiser empowered Top Appointments to 
take effective action to improve site 
performance . 
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Commenting on the results, Paul Chantry from Top Appointments added “Maxymiser were able to show in a 
highly measurable way that by improving the layout and calls to action on our site, it was possible to create 
some astonishing improvements in performance. We are now testing and improving acquisition points 
across our online properties.” 


