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View London is London’s leading website for Londoners, offering a host of entertainment and travel
content. The marketing team engage Maxymiser to effectively manage conversion rate onsite through
continual testing to discover winning web content to improve performance.

Following a successful test which drove an increase on clicks on a
key navigation area, View London were keen to drive more traffic to
sales conversion in the ‘experiences’ booking process.

Multiple approaches to the page were tested with live visitors whilst
the success of each was monitored by measuring confirmed
bookings. Elements tested included:

the position of pricing and guarantee information
the layout and spacing of form fields
the style of ‘proceed’ solicit

The best performing approach to the application form drove a 23%
increase in completed bookings compared to the default page.

View London benefits from a 23% increase in bookings
as a result of taking action to effectively manage
conversion rate onsite.

This uplift in conversion rate to booking will deliver a
return on investment of multiple times Maxymiser’s
fees.

Maxymiser’s results allowed View London to make an
informed decision on the best page layout to effectively
exploit existing traffic.

Commenting on the results, LIoyd Nicholson-Taylor, Director at View

London added “How effectively we exploit our existing traffic is
becoming as commercially important to our business as acquiring

that traffic in the first place. Maxymiser’s team and methodology have

been a critical part of the process, helping us to generate more
revenue from our current traffic.”
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