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First Test Drives £200,000 Additional Revenue Nnames

Virgin Casino engages Maxymiser to effectively manage conversion rate onsite through continually testing
to discover winning content to improve performance by driving more visitors to signup. Effectively
exploiting all inbound traffic and minimising cost of customer acquisition is essential to maintaining strong
returns from media buys.
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A number of changes to the content within two main Something new and
areas of the Virgin Casino landing page were created, e
signed off, and tested with live visitors while the signup
rate was monitored. Elements tested included:
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19 Table & Video Poker.

the presentation of game information

The winning content gave a 37% increase in click
through rate and a significant increase in signup rate.
According to Virgin Casino’s customer lifetime values,
the winning content will deliver an increase in revenue of
£200,000 over six months. Winner:

Virgin Casinos will benefit from £200,000
additional revenue over a six month period,
delivering an ROI of multiple times
Maxymiser’s fees .

Member acquisition cost is reduced, allowing
Virgin to outspend its competition on media
whilst maintaining great returns

Maxymiser empowered Virgin Casino to take
effective action to improve site
performance .

Commenting on the results, Joshua Morris, Commercial Director at Virgin Casinos concluded “proactive
conversion management allows us to choose landing page content and calls to action based on their
commercial performance, driving a great deal more visitors to become members”



