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27% Increase in Monetised Clickthroughs with Content Assist

Price.ua, Ukraine’s leading price comparison website, engages Maxymiser to effectively manage
conversion rate onsite through continual testing to discover winning web content to improve performance.
Alongside a successful campaign of continuous improvement using multivariate testing, Price.ua uses
Maxymiser's Content Assist product recommendation engine to drive additional business by providing
relevant and timely product placements.

Two merchandising areas were added to the price
comparison results page and their impact on
monetised click-throughs to Price.ua’s retailer
partners was measured against default content with
live visitors. | |

“Best Sellers” — an area showing the current
top ten performing products for the current
search

“Recommendations For You” — an area
showing current products closely matching the
visitor’'s past search and browsing history

The addition of these two merchandising areas drove
a 27% increase in clickthroughs to retailer partners
compared to the default price comparison results

page.

Price.ua operates a pay per click model for
retailer partners meaning that the
Maxymiser engagement delivered a 27%
increase in revenue .

Price.ua benefitted from a return on investment of multiple times Maxymiser’s fees.

Maxymiser’s results allowed Price.ua to make an informed decision on the best approach to
product recommendation and merchandising areas to drive monetised clickthroughs.

“By offering our visitors highly relevant product recommendations as they browse, we have shown that it is
possible to dramatically increase conversion rate. We have benefitted from a significant increase in
revenue as a direct result of our engagement with Maxymiser and look forward to deploying Content Assist
to more areas of Price.ua.” — Michael Pinkus, Price.ua
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